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10 Golden Rules of Website 

Design & Functionality

Did you know that your website is a direct representation of your 

club? It represents your club’s persona and character online. 

Creating and maintaining a well-designed website becomes 

imperative when you want to maintain a professional, accurate 

and informative presence online. In fact, the design of a website 

can, online, either make you or break you.

In today’s society, the importance of having an online presence is 

highly recognized. But the importance of having a good website 

design in still a subjective concept. 

With this in mind, and thanks to the ClubRunner website, here are 

the 10 Golden Rules of Website Design & Functionality.



1. Your website should be 

easy to navigate.

A website that is easy to use is crucial. If your visitors find it difficult to 

navigate from one page to another, they could – and often do - get

frustrated and leave the website. 

Attracting frustrated visitors to come back to visit your site is extremely 

difficult.  As the old saying goes, ‘You have only once chance to make 

a good first impression.’



2.  Users should have a clear indication of 
where they are.

The website’s visitor should always have a clear 

indication of which site page they are on and how they got 

there - making navigation easier.



3. Your URL should be easy to remember.

One of the most common mistakes in website design is choosing 
a proper domain name. Your domain name – your URL
(‘uniform resource locator’) - should be easy to remember and 
easy to spell.

You have the choice of picking your very own domain name, 
including .org, .com, or any of the available global extensions. 

Most non-profit service clubs opt for the .org extension as that is 
the one reserved for organizations. The most commonly used 
format is:

www.[Community][Organization].org

For example: www.NashobaRotary.org



4. Your website should be easy to 

find/look up/search for.

Although, once upon a time, the ‘if you build it, they will come’ mantra 

worked for websites – it no longer does. Because there are now millions 

of websites on the Internet, it becomes important for you to ensure that 

your website ranks high in search-engine results and is easy to find.

ClubRunner automatically creates links between your club and district 

sites, as well as Rotary International, so this improves the relevancy of 

your site to search engines. 

However, there is quite a bit you can do to improve your rankings, 

including interlinking your website to as many other relevant websites. 

Also, think about exchanging links with other organizations in your 

community.



5. Your website should work on 
multiple browsers.

Gone are the days where the only Internet browser that 

everybody used was Netscape. Today, there are various 

browsers that people prefer to use. 

So, it becomes imperative that your website be able to load 

on any browser – whether that be Firefox, Google 

Chrome, Internet Explorer, Opera, or Safari.

Make sure your website is thoroughly tested to work on 

every major browser out there.



6. Make sure to update your content often.

The real factor that drives a website towards becoming 

successful is the content. If content is not updated often, 

visitors of the website would have no reason to visit the site 

often. 

Updating content on a regular basis could become difficult if 

you do not know HTML code and have to rely on a webmaster, 

who may not always be available.

With website-building tools such as ClubRunner and Google 

Sites, there is absolutely no need to know any programming 

language or have any prior web experience. 



… update your content often (continued).

You can eliminate the need for a webmaster thanks to 
‘intuitive-design interface’ (understand behavior and 
effect without use of reason, experimentation, assistance, 
or special training) as well as ‘WYSIWYG’ (what you see is 
what you get).

You even have the opportunity to invite other members of 
your club to update content on your site simply by granting 
them access rights. 

You can easily share any news or information on your 
Home page with a click of a mouse. The best part is that 
you can do all this at your own pace and at your own 
time, so you can make sure that your website is ‘content-
centric’ at all times.



7. A major key is layout consistency.

It is important for all your website pages to follow a certain 

layout in order to maintain a theme and uniformity. 

If the layout of your website pages are not consistent with one 

another, your website would look untidy and disorganized, and 

not properly reflect your club’s image online.

You should have the ability to choose from different layouts 

that will be applied to all your site pages. This will ensure the 

consistency that is required in any website design. 

Further, you should be free to continue changing the look and 

feel without having to redo any content. This makes it easy to 

refresh the site with a mini-makeover within minutes! 



8. Make sure to eliminate clutter.

Another common mistake that many people make is placing as 

much content as they can, on one page. Often, many people place 

so much information together that the visitor has an information 

overload.

Layout consistency is key because it allows the website designer 

to then organize how the content will be laid out in the website. By 

choosing a certain layout template, you can then place certain 

‘widgets’ (for example: Event Calendar, Sponsor Ads, Upcoming 

Speakers) in different areas of the website in an organized manner. 

Don’t try to overpower your website visitor with too much 

information. You’ll have the opportunity to lead them to the 

information they need.



9. Your website should be 
quick to download.

In today’s fast-paced world, patience is slowly becoming a 
thing of the past. Website visitors want the website to load 
fast and want immediately to be able to look at photos, 
articles, and watch videos. 

When a website has too many large images within it, it 
will take longer to load. This leads to frustrated visitors 
who end up leaving your site.

Make sure your website host provides website-download 
time that is quick and optimized (design from scratch). All 
images should  be automatically compressed (remove 
redundant bits) for fast download speeds. 



10. For monetary transactions, your pages 

should be SSL-encrypted.

In today’s times, website visitors are naturally concerned with the security of 

websites. So make sure that any of your add-on modules (separate unit of 

software) that assist with credit-card transactions and finances are 

developed to ensure the safety and security of those involved. 

Make sure your web host’s servers encrypt all data so safety is never an 

issue. All monetary transactions should be done through SSL-encrypted 

pages (secure socket layers) that interface directly in real-time with the web 

host’s payment gateways, and the web host should not retain any personal 

or credit-card information. 

Be assured that a transaction is encrypted by checking that the address bar 

on the website starts with ‘https’ (in instead of ‘http.’)



In closing, these #@$%! things …



ClubRunner: 2-Column



Google Sites: 3-Column



ClubRunner: Mobile

Responsive: Yes

User-Friendly: No



Google Sites: Mobile

Responsive: Yes

User-Friendly: Yes



“65% of new customers view your website with a 

smartphone” – Farris Marketing

“Today, more than 65% of all e-mails get opened first on 

a mobile device” – Constant Contact

Why the Need for Both Responsive & 

User-Friendly on Mobile Devices?


